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You didn't go into law to promote a company. You got into it to protect the 

innocent or to make sure the guilty got what they deserved.

And yet, here you are, unsure of how to succeed in the highly competitive legal 

world.

It might be difficult to know where to begin with so many law firm marketing 

tactics to select from.

Many legal firms squander time, money, and resources because they lack the 

understanding on how to properly reach out to their target clients.

We'll go over the top digital marketing ideas your law company needs to know in 

order to flourish in 2022 in this post.

Digital Marketing Ideas Your Law Firm Needs To Know In Order 
To Flourish In 2022!
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Create a clear brand narrative for your law firm's 

marketing strategy.

Your signature

A effective strategic narrative describes the tale of your company's existence, defining what 

makes you different in a human way.

Your website content,  graphic branding, social media presence, and so on should all reflect your 

story. This consistency consistently communicates your legal firm's principles, ethics, and 

mission.

This narrative should explain how your law firm feels value is created, as well as how you intend 

to deliver that value.

A compelling strategic narrative should personalise your business for potential customers. 

People regard law firms as people rather than products, according to studies, and they prefer 

services that support the human context.

The 'warmth and competence' of a company has been found to be twice as convincing as the 

benefits of the services given. In this regard, a well-crafted story serves to entice customers who 

share these beliefs.

In this way, you should express your unique selling points as having a shared purpose with your 

target audience while building a strategic brand narrative. By doing so effectively, you 

demonstrate to your consumers how you work to achieve that goal.
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You'll need excellent digital marketing KPIs to really assess the value of your 

marketing efforts.

These figures show how effective your digital marketing techniques are at 

achieving your law firm's objectives. Your company will have no idea which 

marketing strategies are effective and which are a waste of time unless you 

have well-defined KPIs.

Create a Measurable Marketing Plan for Your 

Law Firm

Without feedback metrics, a marketing approach is akin to 

holding a candle to the sun – it's a bit worthless.
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Defining your goals is critical when developing a legal marketing plan.

You can reverse engineer the procedures needed to attain your law firm's end goals by 

generating a vision of what your firm's goals are. This allows your legal business to devote 

time, money, and resources more efficiently to meet these marketing objectives.
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Your marketing strategy  goals will determine how you approach marketing 

campaigns, which marketing methods you utilise, and which channels you 

use to reach your target audience.

LinkedIn, for example, is likely to be the most effective platform for finding 

new partners for your company. Pay-per-click (PPC) adverts on insurance 

websites, on the other hand, are more likely to successfully attract personal 

injury applicants.

Customers, product, positioning, and financial metrics are the four main 

groups of quantifiable metrics.

1. Setting objectives to increase acquisition, value, and retention are key 

to customer metrics.

2. Pricing, acceptance, and development are often the emphasis of 

product metrics.

3. In terms of competitive positioning, your company can be looking to 

grow its market share or improve its reputation.

4. Financial objectives could include increasing client equity or increasing 

the return on investment for the technologies you utilise.
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You may create a structured marketing plan once you've defined your goals and 

established clear benchmarks. You can more easily create rational marketing strategies 

aimed at achieving precise results by matching lawful marketing tactics to aims.

Installing the 'Lean' approach for strategic testing is a good idea. This strategy, often 

known as 'build-measure-learn,' encourages you to try marketing efforts and analyse 

their results using analytics.

You should incorporate feedback mechanisms from the start to supplement these 

initiatives ( such as Google Analytics or similar).

You may learn to shape stronger and more effective advertisements in the future by 

harnessing the feedback from these testing.

MARKETING FOR LAW FIRM IN 2022 - A 

PROVEN STRATEGY TO GET CLIENTS



Market segmentation is the process of breaking your law firm's target market into 

portions with similar characteristics.

Traditionally, law firms have emphasised their achievements and legal credentials in 

their advertising and marketing activities.

Addressing client needs, on the other hand, is clearly a considerably more successful 

strategy. In this regard, grouping clients allows you to better understand the common 

needs of each group and tailor your response to those needs.

Your legal business can better understand why new clients are coming to you, what 

their goals are, and the strategy they prefer by using target market segmentation. You 

may focus your marketing efforts and resources on the areas that have the biggest 

influence on your caseload and other bottom-line indicators if you understand these 

characteristics.
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Define Your Target Market and Narrow It Down



1 Examine your current clientele.

What kind of individual hires your legal services, and what do they want to accomplish? 

Create profiles based on the demographics, needs, and values of your clientele. Try to 

figure out what drove these customers to your business in the first place. You may 

recreate the successful portions of your current marketing efforts by getting under the 

skin of your existing clients.

2 Think about your competitors.

What clientele do they service, and why do they chose them? Identify the marketing 

strategies and legal services offered by your competitors' significant accomplishments. 

This will aid in the completion of your own marketing initiatives.

Target market segmentation also aids in the communication of your legal skills to 

potential clients. While you can practise law as a generalist, marketing as a specialist will 

attract clients with specific issues.

MARKETING FOR LAW FIRM IN 2022 - A 

PROVEN STRATEGY TO GET CLIENTS

There are two main ways to identify your key target market:



According to studies, 75% of people rate a company's legitimacy depending on the 

quality of its website, demonstrating the importance of your law firm's website as a 

marketing tool.

Your website serves as a lead generation funnel as well as an informational platform for 

outlining your ethos, principles, and legal services.
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Optimize Your Law Firm Website as Part of Your Marketing 

Strategy



1 Use SEO (search engine optimization) strategies that work.

You may improve your search engine rankings and the visibility of your services by 

engaging in SEO.

In this sense, the website for your law practise should appeal to both humans and 

Google.

SEO strategies should allow Google's SEO spiders to quickly examine your law firm's 

website to assist human readability (in order to rank it accordingly). This entails 

employing relevant keywords on all sites and posting on a regular basis. This should be 

supported by a sitemap, title tags, meta descriptions, and alt tags.

2 Use language that identify your client's worries and explains how your services will 

address them.

This indicates the worth of your business. Include sections on your goal and ideals, 

practise areas, credentials, accolades, and case types to demonstrate this value.

3 Concentrate on the images.

With elegant, clean branding that complements the legal services supplied, make it 

simple for potential clients to understand your motivations and specialisation.
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Best practises for optimising a law firm's website



4 Add more media to the homepage.

To help interpret dense legal jargon, consider making a firm introduction or explainer 

film.

5 Make sure your site is mobile-friendly.

More than 85% of customers think smartphone friendliness is more important than web 

browser design.

6 Clear call-to-action buttons encourage conversion.

The website of DENTONS  is an excellent illustration of this. The home page for the 

divorce law business conveys sympathy by urging potential clients to just 'Start a dialogue 

today.' This and other clever call-to-action touch points should be paired with your 

contact information, which should be shown on every page.
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Best practises for optimising a law firm's website



According to statistics, 88 percent of consumers trust online reviews as much as word-of-

mouth recommendations from friends and family.

Because trustworthiness is such an important consideration when hiring a lawyer, it's a 

good idea to provide solid customer testimonials on your website.

While testimonials can raise income by as much as 62 percent, it's critical to make sure 

you're using them effectively.

When it comes to creating results-based claims, customer recommendations can be 

tricky. While a disclaimer can alleviate this problem, it also dilutes the testimonials 

effectiveness.

Instead, use experience-based testimonials to address this.

Clients should attest to your quality of customer service and the manner in which they 

were treated throughout the legal procedure. Display a variety of testimonials that cover 

all of your legal services to make this work best.
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Law Firm Marketing Strategy: Use Testimonials to Demonstrate 

Your Credibility



As previously said, search engine optimization is an excellent way to improve your 

exposure in Google's ranks.

Technical, on-page, and off-page SEO tactics are the three main arms of successful SEO 

for law firms.

1 Technical SEO

Technical SEO refers to the strategies that allow a search engine to identify and 

comprehend your legal firm's website. Technical SEO allows search engines to map your 

website and rank it for relevant search terms in Google.

In practise, this means making sure that all titles and headings are keyword-rich. Strong 

title tags can be created using free tools like the CTR Tool. Meta descriptions and alt tags, 

on the other hand, must be supplied with keywords that compliment those used in the 

website's content.
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Conquer Google with Effective SEO Techniques



2 On - Page SEO

The material on your legal firm's website is referred to as on-page SEO. This encompasses 

everything from legal services descriptions to your company's blog. Your content stream 

must be refreshed on a frequent basis to be relevant with Google.

While keyword stuffing may have worked in the past, Google's algorithms now look for 

interesting, helpful content.

This could take the form of instructional blogs that provide pro bono guidance, case 

studies that highlight your services, and unique insights directly from your professional 

legal teams for your law company.

3 Off - Page SEO

Off-page SEO relates to your legal firm's internet presence, which includes things like 

backlinks and social media shares. These links are recognised by Google as suggestions 

from third parties, and they are ranked according to the visibility of the user who posted 

them. A viral social media post shared on Facebook, for example, has significantly more 

weight than a spam post on a legal forum.

Try to link with credible media sources and identify key social media influencers to 

endorse your company to generate higher quality backlinks.
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Conquer Google with Effective SEO Techniques



As previously said, your content marketing approach should provide engaging legal 

information. Demonstrating your legal firm's expertise in the particular areas that 

surround your services can help to raise credibility and visibility.

Allow your viewers to select what you write about to optimise your content marketing. 

Utilize surveys and email marketing campaigns to directly ask your audience, or use 

analytics tools (such as Google Analytics) to track the engagement of your postings. 

Double down on these methods on whatever topics best entice readers. You'll probably 

discover that content that uses analogies and real-life examples to connect with readers 

works best.

Keep in mind  write for your audience first, then for Google. Search engine algorithms 

are sophisticated enough to detect "black hat" content marketing targeted solely at 

enhancing ranks. Maintain a regular posting schedule and re-post on multiple social 

media platforms to reach a wider audience.
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Contribute Authoritative and Engaging Content to the Legal 

Sector as Part of Your Law Firm Marketing Strategy



It's no easy task to use digital marketing methods to attract new clients to your legal 

practise. It's challenging to rank well in search engines and stand out on social media 

because there are so many legal businesses.

Yes, optimising your website and enhancing your internet presence are positive steps. 

However, hiring an experienced marketing agency with a thorough understanding of 

law firm marketing methods would be significantly more beneficial.

Why bury yourself in the stress of promoting your legal business when you already have 

so many cases to deal with? Leave the digital marketing to us while you focus on your 

legal services!
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Conclusion

http://solidlegalmarketing.com


We  believe in creating content for you (not for us), so we’d like to 

hear what you thought of this ebook.You can also share your thoughts at 

SALES@SOLIDLEGALMARKETING.COM
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THANK YOU


