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Consumer tastes have changed. Since social media has become such an 

integral part of our lives, they have been altering.

Almost everything we do these days is somehow linked, driven, or influenced 

by social media and other digital marketing channels.

Businesses, organisations, and even governments are pouring money into 

combining their digital marketing efforts.

Some industries, on the other hand, have been hesitant to hop on the digital 

bandwagon for reasons such as their audience being "conservative" and only 

responding to traditional marketing methods.

The legal profession is a good example.

Legal firms are likely among the most recent adopters of digital marketing. 

However, digital disruption is swiftly sweeping this industry, as most firms 

and lawyers are increasingly incorporating digital marketing into their 

marketing strategies.

In today's digitally linked world, you need to be where your potential clients 

are to market your law business. When it comes to legal services, most 

potential clients are unsure of which law firm to hire, what services they will 

require, or how much they will spend.

There are now online review sites, quick chats, on-demand Q&A, forums, 

social media, and a slew of other digital revolutions that lawyers must 

embrace. Those that have not yet incorporated these improvements face 

severe competition from those who have.
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Your law practise is a business, in addition to protecting your clients' interests 

and winning disputes. You must expand your law firm, manage it well, and 

continue to practise law.

You'll need a continual influx of new clients to do this. You must also keep 

track of your current client list, which is self-evident.

Lawyers today must be continually aware of and understand their clients. 

Consumers and the way they purchase for products and services have 

evolved as a result of technological advancements.

Consumers today have fast access to information and a wide range of 

choices. A new style of thinking and innovative approaches are required to 

engage this new consumer.

This entails altering your strategy to better serve your current and potential 

clientele.
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When looking for a lawyer or a law 

company, the new law firm client 

does not follow the usual awareness 

– deliberation – purchase path.

They may not always approach you 

first. They are unlikely to notice your 

billboard or Yellow Pages ad and call 

you right away. Instead, they'll go to 

your website, ask for referrals, or 

visit your offices — there's no clear 

path.

Choosing an attorney might happen 

even before the need for one 

emerges. The purchasing journey of a 

customer is no longer linear.

In order to select the best solution, 

customers are now mixing traditional 

and digital means. They also make 

advantage of the numerous sources 

of information accessible to ensure 

that they select the best lawyer or 

law company.

They will always conduct online research 

before or after speaking with a lawyer. 

Before contacting a lawyer, 49% of 

consumers conduct research on their 

legal difficulties. They want to go in 

knowing everything there is to know.

The modern consumer believes in legal 

firm and lawyer reviews and online 

comments. Before choosing a lawyer, 

they go online to learn about other 

people's experiences, triumphs, and 

drawbacks.
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Clio's 2019 Legal Trends Report found 

that:

45 percent of consumers say it's 

difficult to find the correct counsel for 

them.

Credentials and experience are 

desired by 77% of respondents.

72 percent want to know what kind of 

cases a lawyer handles, and 70 

percent want to know what to expect 

and how the legal process works.

66 percent want to know how much it 

will cost.

According to the same study, 62% of 

people are willing to pay a premium 

amount for a good lawyer.

The consumer has a variety of legal 

service options. Many law companies 

and attorneys advertise their services 

on the internet. Consumers can 

contact for legal assistance or hire 

legal assistance online.

They have access to convenient and 

tempting fixed-fee services. The 

customer may also go online to see if 

the legal issue may be resolved 

without the assistance of a lawyer.

The majority of law firms recognise 

the advantages of digital marketing, 

but they face acceptance and 

execution issues.

Fifty-seven percent find it difficult to 

persuade management to implement 

digital marketing methods. Fifty-three 

percent lack the requisite resources, 

while fifty-five percent lack the time.
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The lawyers are unaware of how digital marketing might help them improve 

their operations and expand their commercial potential.

They also have no idea how to accurately analyse the return on investment of 

their digital activities. The Good2bSocial survey respondents lacked the 

understanding of click-through rates, open rates, reach, and engagement.

In terms of budget and resources, half of the respondents said they had set 

aside 15% or less for digital marketing. The marketing department is unable 

to properly sell their companies due to a lack of resources.
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These obstacles are preventing law firms from attaining their full marketing 

and business goals.



Knowing your target demographic is 

the first step toward improving your 

marketing efforts.

What is their age, gender, occupation, 

income, and location?

What qualities do people want in a 

lawyer?

What services do they want?

What methods do they employ to 

gather information?

How are you currently selling 

yourself?

What kind of customers do you 

attract?

Are the clients you bring in in line 

with your company's objectives?

You can better target your potential 

audience once you know who they 

are. You can tailor communications 

and offers to their preferences.

How Can Law Firms Overcome Digital Marketing 

Issues?

You must also perform a competitor 

analysis:

Who are your rivals and what services 

do they provide to customers?

What are the results of their digital 

marketing efforts?

Which keywords are they aiming for?

What are their advantages and 

disadvantages?

Which of their digital initiatives are 

successful, and which are not?

Once you've answered these 

questions, it'll be clear why you need 

a digital marketing strategy. What 

exactly are your goals?
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You can develop a more effective strategy once you know 

where your marketing efforts are.

A basic digital marketing strategy for law firms should 

include the following:

Website Optimization

Your legal company must interact with its target audience where they 

spend the majority of their time. This entails both valuable and 

entertaining content and a positive user experience.

According to the Cazoomi Whitepaper: Top Digital Marketing Challenges 

(and Their Solutions) for Law Firms, an optimised website should have the 

following characteristics:
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Content that is optimised: the 

content you produce should boost 

awareness, social traffic, visibility, 

and conversion. Provide customers 

with content that they want to see, 

read, or watch. Engage them and 

provide them accurate explanations 

of the services you provide.

Accessible: Your website should be 

accessible to everyone, including 

people with disabilities. Make sure 

your photos have alt tags, that your 

movies have text versions, and that 

your forms are voice-activated.

Website that is mobile-friendly: your 

website should be mobile-friendly. 

Customers should get the same 

mobile experience as they do on the 

desktop. Your page's layout and 

pictures should be scaled to fit the 

screen. The pages must also load 

quickly.

Fast-loading pages: according to 

Think With Google, if a page takes 1 

to 3 seconds to load, the bounce rate 

rises to 32%. Shrink images, reduce 

server response time, get JavaScript 

to load quickly, and compress file size 

to increase website load speed.
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Other things to think about are:

This allows you to notify search 

engine crawlers what your content is 

about using schema markup. This 

improves your chances of ranking.

Landing Pages That Convert: Your 

landing pages should direct potential 

clients to take a certain action. 

Psychological triggers or persuasive 

design can be used.

Don't forget to add your keywords in 

the title tag, heading tags, URL, and 

meta description. Every webpage 

should focus on a single topic to 

avoid confusing readers and crawlers. 

Throughout your landing pages, use 

key phrases and variations of them.

Including video in your marketing 

strategy is an efficient approach to 

attract potential customers to the 

information they require.



Search Engine Optimization

A prospective customer is involved in an automobile accident. They go to 

Google, which accounts for 94% of all traffic, and type in "accident lawyer 

near me" in the search box.

To understand the search query, Google employs artificial intelligence and 

machine learning. It then provides important and relevant information to the 

potential client. A potential client clicks on a few links in the hopes of finding 

the appropriate fit.

This is where the right, current, and appropriate content comes in.
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To improve your chances of ranking 

at the top, use Google My Business

To improve your Google My Business 

page, follow these steps:

Begin by having Google verify your 

page.

Provide your business's name, 

address, and contact information.

Select appropriate category for your 

legal firms. For instance, an 

employment lawyer, a family lawyer, 

or an immigration lawyer.

Give a brief summary of your practise 

to your target clients. Include 

information about your firm's history, 

services provided, why a client should 

choose you, and a powerful call to 

action.

Provide business hours.

Provide clear, vibrant photographs of 

your company. Showcase your logo, a 

group photo of your firm's attorneys, 

and a separate shot for partners.

.

Local Search Engine Optimization

When looking for legal services, 

potential clients will use near me or 

local searches. When a customer 

conducts a local search, claiming your 

business on Google increases your 

chances of being found.
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Citations & Link Building

List your website in local and other directories to help Google rank your 

company higher.

To rank higher, try to get links from authoritative websites – for example, by 

guest posting. Google deems you authoritative since these websites connect 

to you.

The search engines see you as an important resource in your specific 

business with relevant material.

Local news sites are another excellent source of high-quality links. Create a 

news release featuring quotes from witnesses if a major case is taking place 

in your area. Send it to local news stations, websites, and newspapers. You 

might even get a call from a reporter asking you to give an interview if you're 

lucky.
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To recap, it is simple to increase your marketing efforts once you know who 

your target audience is. You are aware of their requirements and give great 

service.

Analyze the effectiveness of any platforms you're using for digital marketing. 

Most platforms provide metrics that you may compare to your objectives. 

Measure traffic and engagement rates.

Conclusion

How Law Firms Can Overthrow Digital 
Marketing Challenges

If you are wondering how your business will grow and how to use digital 

marketing for your business, don’t take stress leave it to us. We will help you to 

boost your business.

Thank You


